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By Dian Demisky for the Globe and Mail.

“If you're an entrepreneur looking to develop video content for your company’s
website, here are |0 tips for making your presence online most effective

1. THETVAPPROACH DOESNT WORK

Don't make commercials, make content. People are not coming o your
website to be sold on your product or service. They are there to learn more
about your business. Once they are there, they are looking to qualify your
business and would be better served with video content that is informative, not
“selly.” Provide content that shows what your business is all about. What kind
of service do you offer! How does your product work? What are the core
values of your company? Your goal is to provide the information that your
audience wants and to make it easy for them to find.

2. GET YOUR CUSTOMERS TO DO THE SPEAKING FOR YOU

There is no better salesperson than a happy customer. As an entrepreneur,
you may know your business messaging inside out, but you will never be as
convincing as someone who has done business with you and loved the
experience. If a customer has great things to say about you, why not have them
share their sentiments on your website! A video testimonial will serve as the
best salesperson you could ever have and will work for you 24 hours a day, 7
days a weel.
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3. OPTIMIZE YOUR VIDEO CONTENT FOR SEO0

The SEQ opportunities that come with creating video content is one of the
mMost exciting aspects. As Forrester Research reports, a video that is property
submitted (tags, descriptions) is 50 times more likely to hit the front page of
Google when compared to standard SEQ techniques. Also, the competition is
far less fierce in almost all categories. There is a tremendous opportunity right
now for many businesses to own Google page rankings without having to put
up much of a fight if you want to increase your website's traffic, video is the way
todoit

4. INVEST IN PREMIUM VIDED CONTENT

While it's permissible to have a simple, low-budget look for blog videos, a
company s above-the-fold main page videos should look and feel professional.
You wouldn't have your litde nephew produce your wedding video or do the
interior design for your office, so treat your video with the same respect. VWhen
a consumer lands on your website for the first time, you have one opportunity
to make a lasting impression. The first video that is likely to be clicked should be
produced to a standard that you feel best reflects your business. If it is ll
considered and not produced professionally, what is a potential customer
supposed to think about the rest of your company?
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3. SHARE OTHER COMPANIES VIDEOS

There is nothing wrong with posting videos that were not produced by your
company. Having a blog as part of your website is an excellent way to share
informaton, updates about your company and great video content. If you were
to come across a video online that would appeal to your customers, its likely in
the best interest of both your company and the producer of the video for it to
be shared on your site. This keeps your site interesting and valuable to your
customers. A few things to consider when sharing other people s content: never
use someone else's video to directly sell your own product or services (without
permission); always give credit to the producer; only use their video to focus on
something positive, flattering or informative about it

staying fresh with your content keeps your site alive. If you want to promote
community and interaction around your business, you have to be constanty
updating the content of your website. Simple video updates can go a long way.
Whether it's a short video message from the CEQ or a sneak peek of a new
development in your business, if you are known for constant updates with
video, you are creating a good reason for return visits o your site.

1. TAKE YOUR CUSTOMER BEHIND THE SCEMES
Using video is an opportunity for all businesses o open the doors of their
company to the public. Take people through a day at your office. People
appreciate seeing what goes on behind the scenes and meeting your team. It's a
simple and genuine way to build trust with your customers.
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8. MAKE IT SHAREABLE
Access to the entire social network of your customer is one click of a button
away. Use social share buttons to make it easy for people to post your content
to their Facebool, Twitter and Linkedin profiles or anywhere else you see fit
It's helpful to consider this when developing your video content to assure that
the video will make sense both on and off your website,

You can never assume what page on your site will be the landing page for your
audience, so you have to treat every page like it's the homepage. VWhen
someone lands on your website, if there's a video present, they are more likely
to stay. [he play button is the most compelling call to action on the Internet, so
use it to your advantage.

10. USE VIDEO AS A CUSTOMER SERVICE DESK

LIse video to answer FAQs, give technical support or even provide tutorials on
how to use your product or service. A digial customer service desk is open 24
hours a day, / days a week and is more useful to your customer than any
manual or phone call can ever be. It doesn't cost any money to run, and it never
stops working for you. Most entrepreneurs can't afford to miss out on providing
this service.
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